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BRAC USA shares a 

common mission and 

vision with BRAC, 

making grants to BRAC 

to eradicate poverty 

particularly among 

women, girls and their 

families by building 

sustainable microfinance 

institutions designed to 

create wealth for the 

poor, and establishing 

programs to promote 

health and social 

development, and 

advance education and 

entrepreneurship.   

BRAC USA Annual Report FY 2009 



3 

 

BRAC USA Annual Report FY 2009 

Message from the Chair & Presi-

‚I want to become a dancer… in 

New York,‛ said a young teenage 

girl with dreamy eyes.  Dressed all 

in white, she was sitting with 

perfect posture in a defiantly 

confident pose. In another setting 

her statement would sound like an 

ordinary ambition for a teenage girl. 

But in BRAC’s classroom in 

Afghanistan among other teenage 

girls wrapped in headscarves who 

were experiencing school for the 

first time, her statement sounded 

as a bold and defiant battle-cry. 

This is why we do what we do. 

 

Over the past decade, BRAC has 

accepted the challenge to bring its 

approach to other countries in 

great need. Today, BRAC has 

extended its reach from 

Bangladesh to nine other countries 

in Africa, other parts of Asia and 

Haiti.  

 

BRAC USA was founded in late 

2007 and has since played a 

progressively valuable role for 

BRAC as it responds to the needs 

of extremely poor people in an 

increasingly globalized world and 

during a global financial recession. 

 

Through initiatives in grant making, 

strategic and program services and 

public education, we have 

supported BRAC, while focusing 

on women, girls and their families, 

in launching its programs in 

Uganda, Tanzania, Southern 

Sudan, Sierra Leone, Liberia, 

Pakistan and Haiti as well as in 

developing and scaling up 

programs in Bangladesh.   

To date, we have made $14 million 

in grants to BRAC in Asia and 

Africa.  In Bangladesh, we invested 

in girls’ empowerment and in 

helping BRAC better respond to 

increasing natural disasters as a 

result of climate change.   

 

In addition, working with 

colleagues from BRAC 

International, we have successfully 

mobilized resources of all kinds – 

volunteers, cash and in-kind 

donations, as well as debt and 

equity funds totaling more than 

$113 million. We’ve served as 

liaison with key donors and 

supported national scaling of 

programs.  

 

Our public education efforts have 

had some success with features in 

the New York Times and LA Times 
Magazine as well as a mention in 

Nicholas Kristof and Sheryl 

WuDunn’s book Half the Sky. 

We’ve also continued to promote 

Ian Smillie’s book on BRAC, 

Freedom from Want. 
 

In the aftermath of Haiti’s 

devastating earthquake, we 

reaffirmed our intentions to deepen 

our work there and immediately 

began assisting Haitians in their 

recovery.  We are committed to 

advancing BRAC’s mission to 

serve the world’s poor and enable 

each person to fully realize their 

potential.   

 

 

Lincoln Chen 

Chair, BRAC USA 

 

Susan Davis 

President & CEO, BRAC USA 

    

Lincoln Chen 

Chair 

Susan Davis 

President & CEO 
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BRAC was launched in 

Bangladesh in 1972 and has 

since become the largest 

international development 

organization founded in the 

developing world, reaching 

more than 115 million people 

through its micro-loans, 

education and health services, 

human rights and legal 

services, and self-employment 

opportunities.   

Headquartered in Bangladesh, 

BRAC has learned to adapt its 

approach to the multifaceted 

challenges of poverty in other 

countries in Asia and Africa, 

demonstrating its holistic 

development approach to 

leverage support for 

expansion and lay the 

foundations for significant 

impact in other countries.   

BRAC’s approach, referred to 

as Microfinance Multiplied, 

concentrates on the economic, 

social, and environmental needs 

of people whose lives are 

dominated by multiple forms of 

deprivation.  BRAC uses 

microfinance, in the form of 

small loans, to give women 

access to financial services and 

to develop stronger social 

support networks before 

transitioning into an 

engagement with information 

and other services such as 

healthcare, education, social 

enterprise and livelihood 

development.  By combining 

services, BRAC aims to multiply 

impact.  Ultimately, BRAC’s 

goal is for every person to 

realize their potential and full 

human rights. 

 

 

BRAC USA Annual Report FY 2009 

About BRAC 

‚BRAC has done what 

few others have – they 

have achieved success 

on a massive scale, 

bringing life-saving health 

programs to millions of 

the world’s poorest 

people.  They remind us 

that even the most 

intractable health 

problems are solvable, 

and inspire us to match 

their success throughout 

the developing world.‛  

 

– Bill Gates, Co-chair, Bill 

and Melinda Gates 

Foundation 
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Microfinance + 

Training and Resources 

 

Microfinance + 

Health Care 

 

Microfinance + 

Education 

 Provision of skills and 

business training.  

 Access to resources for 

sustainable livelihoods, such 

as cows for dairy production, 

chickens for eggs, and higher 

yielding seeds varieties for 

better crop cultivation. 

 Training and mobilization of 

more than 80,000 community 

health promoters. 

 Door-to-door visits to share 

information on prevention and 

treatment of common 

diseases, provide pre-natal 

care and sell essential health 

items at discounted prices. 

 Education offerings through 

over 68,000 preschools and 

second chance primary 

schools. 

 Focus on adolescent girls 

through the provision of life 

skills training, promotion of 

continued education, and 

empowerment. 

BRAC USA Annual Report FY 2009 

Microfinance Plus = Multiplied Im-

BRAC uses a credit-plus approach where loans are accompanied by other forms of assistance for 

the members and their families, allowing them to develop stronger support networks moving forward. 

‚Other organizations 

rejected me. They told 

me that I was too poor 

to be able to repay the 

loans. BRAC gave me 

a loan and trained me 

to plant potatoes, 

chilies and other 

vegetables.‛ 

 

Robia,  

Bangladesh 
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From the field: 

Futiker Ma, Bangladesh 

 

Futiker Ma was abandoned by 

her mentally ill husband and her 

son who left to start his own 

family. ‚After my son married he 

couldn’t give me food and I had 

to eat by begging.‛   

Too poor to even take out and 

use a microfinance loan, Futiker 

Ma joined BRAC’s Ultra Poor 

Program. 

A weekly living allowance for 2 

years, a cow, two goats, and 

training on successful livestock 

rearing put Futiker Ma back on 

her feet. 

BRAC USA Annual Report FY 2009 

Where We Work 

125,000 BRAC staff 

members at work, 

everyday, impacting  

over 115 million 

people in 11 

countries worldwide, 

including affiliate 

offices in the US and 

UK.  BRAC also 

provides technical 

assistance in several 

additional countries. 

‚The billion dollars in 

micro loans that BRAC 

extends each year to 

poor people is just the 

beginning of the story 

[…] 

 

In 35 years BRAC has 

become the biggest 

development 

organization in the 

world, and it is also, 

arguably, one of the 

best.‛ 

 

-George Soros 

Afghanistan l Bangladesh l Liberia l Pakistan l Tanzania l Sierra Leone l Southern Sudan l Sri Lanka l Uganda 

United Kingdom l United States    
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BRAC USA Overview 
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With an office in New York City 

since September 2007, BRAC 

USA was founded as a 

sponsored affiliate of BRAC, 

(formerly known as the 

Bangladesh Rural Advancement 

Committee), a leading 

Bangladesh-based international 

development organization, to 

help accomplish its vision and 

mission.  BRAC USA is an 

independent non-profit 

organization that was registered 

as a charity in New York State 

on October 23, 2006 and 

received its 501(c)(3) status on 

July 12, 2007 from the US 

Internal Revenue Service.   

 

Our vision is of a world free from 

all forms of exploitation and 

discrimination where everyone 

has the opportunity to realize 

their potential. 

Our mission is to empower 

people and communities in 

situations of poverty, illiteracy, 

disease and social injustice.  

Our interventions aim to achieve 

large scale, positive changes 

through economic and social 

programs that enable women 

and men to realize their 

potential.   

BRAC USA executes this 

mission through three major 

program areas:  

 

 

Grant Making 

Raise funds to make grants to 

BRAC to pilot programs, 

catalyze innovation, and 

leverage resources to achieve 

greater impact. 

Strategic and Program Services  

Remove capital and other 

constraints for BRAC to operate 

at scale and provide program 

implementation, monitoring, 

reporting, legal services and 

governance; cultivate volunteers, 

interns and partnerships.  

Public Education  

Develop campaigns, 

relationships and strategies to 

make BRAC’s successful 

approach to development better 

known in the US and world. 
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BRAC USA’s Catalytic Grant Making Philosophy 
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BRAC USA Program Update: 
Grantmaking 

BRAC USA makes catalytic 

grants to BRAC’s new and 

ongoing programs with funds it 

raises. BRAC USA’s grant-

making philosophy strives to 

build capacity within poor 

countries at the community 

level to maximize impact. BRAC 

USA accomplishes this by 

primarily investing in women, 

girls and their families.  Also, 

BRAC’s efforts  generate lower 

cost and higher impact 

solutions for poverty.  We 

support a strategic agenda 

based on priorities agreed upon 

by BRAC and the BRAC USA 

Board.  Our grant-making 

program facilitates flexibility, 

innovation, entrepreneurship, 

creativity, and learning.  

The goal of our grant-making 

program is: 

To enable poor women, girls 

and their families to secure 

affordable access to credit 

without collateral; quality 

agriculture, livestock, poultry 

and other business services; 

improved healthcare, water, 

and sanitation; and education 

for their children. 

BRAC USA does not accept 

unsolicited proposals from 

organizations that are not part 

of BRAC or BRAC 

International.   

To date, BRAC USA has made 

$14 million in grants to BRAC 

(with $7.9 million in 2009) of 

which $6.5 million was for 

BRAC in Africa, $8.7 million 

was for BRAC in Bangladesh, 

and $235,775 was for 

Pakistan.   

Our grants support innovative 

work in multiple sectors 

including microfinance, health, 

education, income generation 

through agriculture and 

livestock, adolescent 

development, research, training 

and emergency relief and 

rehabilitation.  BRAC USA’s 

grants over the past two years 

have clearly succeeded in 

catalyzing new initiatives and 

leveraging significant additional 

resources.  Notably, BRAC 

USA’s pilot grants in Uganda 

gave the MasterCard 

Foundation the confidence to 

provide an additional $19.6 

million to scale up its programs.   

These grants have followed 

BRAC’s traditional emphasis on 

women, girls and their families, 

in hopes that investing in them 

will improve family nutrition, 

health and other human 

development indicators.  
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BRAC USA Program Update: 
Grantmaking 

Microfinance 

With its ability to reach the poor 

and its innovative microfinance-

multiplied approach, BRAC’s 

microfinance program promotes 

savings and makes micro loans to 

women in groups and individual 

small enterprise loans.  For the 

extreme poor, it provides a 

‘welfare to work’ program of 2 

years of intensive support so that 

95% can ‘graduate’ into 

microfinance.  

Agriculture and Livestock 

BRAC provides productivity-

enhancing services and access to 

markets for its borrowers and the 

community while also focusing on 

developing new technologies and 

increasing food availability.  BRAC 

USA grants have piloted programs 

in Uganda and Southern Sudan 

and will lay the foundation for 

social enterprises. 

Disaster Response & Climate 

Change 

Bangladesh suffers from floods, 

cyclones and, in some areas, 

drought.  As climate change 

increases the intensity and 

frequency of natural disasters, 

BRAC is building its capacity to 

better respond to emergencies to 

save lives and prevent loss.  BRAC 

USA has made grants after two 

devastating cyclones, putting in 

place long-term plans to bolster 

the country’s ability to respond 

and adapt. 

Research and Training 

BRAC operates 22 training 

centers throughout Bangladesh.  

BRAC’s Research and  

Evaluation Department 

collaborates with BRAC University 

and other leading academic 

institutions to conduct rigorous 

evaluation and forward looking 

analysis of emerging issues and 

new innovation.  A BRAC USA 

grant created the first Research 

and Evaluation Unit as well as the 

first Training and Resource Center 

in Africa.  The Training Center 

invests in providing jobs for locals 

and sharing what BRAC learns 

with others.  The Research team 

has created baseline surveys for all 

programs so that we’ll be able to 

gauge our impact over time.  

BRAC management learns by 

doing and having access to top 

quality research.  

Education and Youth 

Empowerment 

BRAC’s access for those out-of-

school seeks to make education 

more accessible to poor children, 

in particular girls, by increasing 

and improving the quality of  

education.  Included in this 

program are BRAC primary 

schools, pre-primary schools, 

ethnic schools and adolescent 

empowerment programs.  

Teenage girls are provided safe 

spaces for meeting and playing 

games, life skills training, 

financial literacy, access to 

microfinance, and outreach to 

their parents and community 

leaders. 

Health 

To reduce morbidity and 

mortality among the poor and 

disadvantaged, BRAC’s health 

program is strongly rooted in 

local communities and focused 

on providing affordable and 

accessible curative health 

services, promoting preventative 

health education and scaling up 

health interventions.  BRAC USA 

grants support pilots to recruit 

and train community health 

volunteers in Pakistan and 

Southern Sudan.  

 

Microfinance

14%

Agriculture and 

Livestock

6%

Disaster 

Response, 

Emergency 

Preparedness & 

Climate Change

35%

Research and 

Training

4%

Education and 

Youth 

Empowerment

35%

Health

6%

Cumulative Grant Disbursements by Program
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There are 600 million teenage girls living in poverty in the developing world. 

BRAC USA Annual Report FY 2009 

2009 Grant Highlights 
Investing in the Girl Effect:  

Empowerment of Adolescent Girls 

They have the potential to 

change, not only their lives, but 

also the lives of those in the 

communities in which they live. 

The grants for BRAC adolescent 

programs are comprised of the 

following 6 vital components:  

Secure Place for Socializing 

Life-Skills Training 

Community Sensitization 

Financial Literacy 

Livelihood Training 

Savings and Credit Facilities 

 

The components are designed 

to empower girls to make more 

informed decisions; over time, 

these girls become more 

confident and independent, 

leading healthier lives and 

bringing up healthier families in 

the future.  

 

With support from the Nike 

Foundation, BRAC USA made 

three large grants in 2009 to 

invest in adolescent girls.  The 

Social and Financial 

Empowerment of 

Adolescents’ (SOFEA) project in 

Bangladesh and the 

Empowerment and Livelihoods 

for Adolescents (ELA) projects in 

Uganda and Tanzania are BRAC 

initiatives aimed at providing 

Bangladeshi and African teenage 

girls with economic and social 

support to promote their self-

empowerment.  

These girls live under conditions 

characterized by prevalent 

inequalities due to subordination, 

early marriage, pregnancy, 

abandonment, divorce, abduction, 

war, domestic violence, 

marginalization and exclusion from 

both financial and social systems.   

What is the Girl Effect? 

A girl with 7 yrs of education 

marries 4 years later and has 

2.2 fewer children, the 

population’s HIV rate goes 

down and malnutrition 

decreases 43%; 

If 10% more girls go to 

secondary school the 

country economy grows 3%; 

When an educated girl earns 

income, she reinvests 90% 

of it in her family, compared 

to 35% for a boy; 

Yet 99.4% of international aid 

money is not directed 

towards girls. 

(Source: Nike Foundation  

I Dare You video) 
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2009 Grant Highlights 
The Graduation Project: Helping Extremely 

Poor Women “Graduate” to Microfinance 

BRAC’s Ultra Poor Program 

inspired the Graduation 

Project, which targets ultra 

poor women, who are too 

poor to gain access to or 

benefit from traditional 

development approaches 

such as microfinance.   

The program promotes a 

strategy to help the poorest 

families with asset transfers, 

skill training and social 

linkages and, within two years, 

transition them to a point 

where they would positively 

benefit from a sustainable 

microfinance intervention.   

BRAC USA directly 

administers this 3.5 year 

program with the BRAC 

Development Institute (BDI), a 

newly created part of BRAC 

University.  This work is 

supported by a contract from 

the MasterCard Foundation.  

The Consultative Group to 

Assist the Poor (CGAP), 

(housed at the World Bank), 

and the Ford Foundation’s 

project—  the CGAP-Ford 

Foundation Graduation Project 

— is being pilot tested by a 

diverse array of microfinance 

groups in Haiti, India, 

Pakistan, Honduras, Peru, 

Ethiopia and Yemen.  
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2009 Grant Highlights 
Emergency Response: Building Long-

Term Capacity, Resiliency and Adaption 

to Climate Change 

Aila which struck Bangladesh on 

May 25th.  The 15-foot tidal surge 

of the cyclone left hundreds of 

thousands of people homeless 

and without fresh drinking water, 

food or livelihoods.  BRAC 

helped the communities to cope.  

For example, its staff distributed 

food, water and medicine and 

later repaired tube wells, and 

introduced saline-resistant rice 

varieties and new self-

employment opportunities in 

raising tilapia and crabs. 

Through a partnership with the 

Bill and Melinda Gates 

Foundation, BRAC USA was 

able to support BRAC’s new 

organization-wide initiative to 

mainstream enhanced 

emergency response training in 

its core programs of 

microfinance, health and 

education.   

BRAC USA concluded work on 

this grant while simultaneously 

raising support in response to the 

devastating impact of Cyclone   

BRAC USA made a 3-year grant 

to BRAC of $2.5 million to 

bolster its capacity to better 

respond to emergencies, save 

lives and quickly regain 

livelihoods.  Given the increasing 

intensity and frequency of 

cyclones and floods, BRAC 

created a new department to 

bring together its in-house 

knowledge and systematize its 

response to natural disasters.   
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In Southern Sudan, a 

BRAC USA grant created 

a pilot in agriculture, 

providing training and 

technical assistance to 

microfinance borrowers 

and others in the 

community so that they 

can become self-

employed farmers and 

agriculture extension 

workers.  BRAC increases 

farmers’ incomes by 

creating access to 

productivity enhancing 

inputs and demonstrating 

ways to improve crop 

yields. 

  

2009 Grant Highlights 
Education, Health, and Agriculture  

Pilots: Southern Sudan and Pakistan 

In 2009, BRAC USA made 

grants with assistance from 

the Gates and NoVo 

foundations to launch pilot 

programs in Pakistan and 

Southern Sudan.   

In Pakistan, the grant 

helped set up 20 pre-

primary schools for 600 

boys and girls.  Another 

grant funded a pilot health 

program to train the first 

100 Community Health 

Promoters, who provide 

preventative, curative, and 

reproductive health 

services to 150 

households per month, 

benefitting 90,000 people. 
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BRAC USA Program Update: 

Strategic and Program Ser-

BRAC USA Annual Report FY 2009 

contract.  BRAC Uganda is 

rapidly scaling up the 

microfinance multiplied 

programs throughout the 

country and providing young 

people with education and 

empowerment opportunities. 

Targeting the Ultra-Poor in 

Seven Countries 

BRAC USA is implementing the 

research portion of the CGAP-

Ford Foundation Graduation 

Project with the BRAC 

Development Institute (BDI) at 

BRAC University.  The project 

provides technical assistance to 

organizations running programs 

targeting extremely poor 

households in Ethiopia, Haiti, 

Honduras, India, Pakistan, Peru 

and Yemen.  These pilots aim to 

identify effective strategies for 

the poorest families.   

Start-Up in Liberia and Sierra 

Leone 

BRAC USA facilitated the launch 

of a $15 million poverty 

alleviation initiative in post-

conflict Sierra Leone and Liberia 

in partnership with the Soros 

Economic Development Fund, 

Open Society Institute West 

Africa, the Omidyar Network, 

and Humanity United.  In 

addition to assisting in the 

establishment of a microfinance 

company and a non-profit 

organization in each country, the 

BRAC USA President & CEO 

was appointed by BRAC to 

serve as the founding Chair of 

the Board of Directors of both 

microfinance companies in 

Sierra Leone and Liberia.    

BRAC USA helps BRAC to pilot, 

grow and innovate microfinance, 

health, education, livelihood 

development and other programs 

by: (1) enabling access to capital 

and other resources, (2) 

providing technical assistance 

and program design support, 

and (3) setting up internal 

systems and processes for 

successful implementation and 

monitoring and communicating 

outcomes with investors, donors 

and stakeholders. 

Social and Emotional Learning 

for Materially Poor Children  

BRAC USA facilitated a new 

partnership between BRAC and 

the American Institute of 

Research (AIR) and the 

Collaborative for Academic, 

Social and Emotional Learning 

to conduct an assessment of 

the BRAC Education Program in 

Bangladesh from a social and 

emotional learning perspective.  

This assessment explored how 

well the BRAC schools promote 

five core competencies: self 

awareness, self mastery, social 

awareness, relationship skills, 

and responsible decision 

making.  

Project Liaison for BRAC 

Uganda and the MasterCard 

Foundation 

Serving as project liaison 

between BRAC Uganda and the 

MasterCard Foundation, BRAC 

USA staff are intimately involved 

in supporting BRAC Uganda to 

prepare rigorous quarterly 

reports and comply with other 

terms under the $19.6 million 



15 

 

BRAC USA Program Update: 

Public Education 
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published by Kumarian 

Press in April 2009.  Smillie 

tells the story of how BRAC 

grew from a small relief 

initiative to become a 

development powerhouse. 

The book includes 

endorsements from, among 

others, Amartya Sen, 

President Bill Clinton, 

President Ellen Johnson 

Sirleaf, former President 

Mary Robinson, George 

Soros, James Wolfensohn, 

Pierre Omidyar, and Jennifer 

and Peter Buffett.   

 

Half the Sky by Nicholas 

Kristof and Sheryl WuDunn 

On September 10th, 

Kristof and WuDunn 

published Half the Sky: 

Turning Oppression into 

Opportunity for Women 

Worldwide, which features 

BRAC, among other 

organizations.  Kristof and 

WuDunn are using the 

book to launch a 

movement and lay out an 

agenda and solutions for 

the world’s women and 

girls.   

BRAC USA tells the BRAC 

story in the United States and 

beyond through traditional 

and social media, speaking 

engagements and word of 

mouth.  We seek to promote 

BRAC’s successful 

sustainable strategy to show 

that aid can be effective.  We 

engage interns, volunteers 

and friends of BRAC to act 

as ambassadors of BRAC’s 

work, telling the story of 

BRAC’s success in their own 

communities to mobilize 

support.  We strive to 

increase media coverage 

about BRAC as a successful 

example of a homegrown 

development organization.  

Our team also works to 

improve the organization’s 

internet presence and to 

develop BRAC’s brand. 

 

Freedom from Want by Ian 

Smillie 

BRAC USA increased 

BRAC’s public profile by 

leveraging Ian Smillie’s new 

book on BRAC, Freedom 

From Want, which was  
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BRAC USA Program Update: 

Public Education  
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BRAC In the Press 

BRAC USA has worked to 

build relationships with 

members of the press in 

promoting BRAC’s work in the 

United States.  BRAC 

appeared in a number of 

articles and publications in the 

past year, including:  

 

‚Girl Power: Small Investments 

go a long way when it comes 

to the young women of the 

world,‛ by Jennifer Buffett, 

May 17, 2009. 

 

‚In the Black with BRAC,‛ by 

Kim Jonker, January 1, 2009. 

 

BRAC Engagements and 

Events 

Central to telling BRAC’s story 

and establishing its credibility  

 F.H. Abed, Founder and 

Chairperson of BRAC, 

and Susan Davis, 

President and CEO of 

BRAC USA, participated 

in the September 2009 

Vancouver Peace Summit 

organized by the Dalai 

Lama Center for Peace 

and Education. 

 

BRAC and Social Media 

In the past year, BRAC has 

established a significant 

presence on the internet. 

Blog: blog.bracusa.org 

WebSite: www.bracusa.org 

Also, check out BRAC on 

YouTube, Twitter, 

Facebook, Linked In, and 

the Huffington Post! 

as an organization making 

real change is the need for 

third party recognition from 

reputable organizations.  

BRAC USA has helped to 

ensure BRAC’s work is 

recognized through US-

based awards and events, 

including: 

 Novo Foundation hosted a 

reception for BRAC USA 

board members, advisory 

council, staff and friends. 

 Susan Davis, President & 

CEO, spoke about BRAC 

at a Financial Research 

Associates, LLC 

Conference. 

 BRAC USA hosted a 

‚Friendraiser‛ to recruit 

new friends and potential 

supporters; the event took 

place at the Edwynn Houk 

Gallery and attracted over 

200 guests. 
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Financial Information 

Program 

Services

92%

Management 

and General

4%

Fundraising

4%

2009 Expenses

Taken from 2009 Audit: 
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Elaine Wolfensohn 

Trustee, Wolfensohn Family Foundation 
Former BRAC USA Board of Directors 
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Partners and Supporters 

Since its inception, BRAC USA 

has raised $22 million, over 90% 

of which has been spent on 

programs including grants to 

BRAC. BRAC USA increased its 

number of gifts received from two 

in FY07 to 494 in FY08, totaling 

$6 million, to 1,041 gifts in FY09, 

valued at $7.8 million.  Already in 

the 1st Quarter of FY2010 we 

have generated 570 gifts totaling 

$1.2 million.  While BRAC USA is 

still heavily dependent on a small 

number of large private 

foundations, we are steadily 

increasing the number of gifts 

from individuals and smaller 

foundations, in addition to 

cultivating government and 

multilateral institutional donors. 

Our work would not be possible 

without the support of our 

contributors, and we are grateful 

to all of those who made 

donations in fiscal year 2009.    

Rod Dubitsky 

Don Ferrin 

Jolkona Foundation 

Norman Keck 

Timothy and Kim Melita 

Robert Morris 

Claire Rosenfield 

 

Village Circle 

Promoter 

$5,000 - $9,999 
Firstgiving 

Elaine Wolfensohn 

 

Village Circle Leader 

$10,000+ 
Anonymous 

Bill and Melinda Gates 

Foundation 

Hillandale Group 

MasterCard Foundation 

Music for Relief 

Nike Foundation 

NoVo Foundation 

Sarah Peter 

Segal Family Foundation 

Unitarian Universalist 

Congregation of Fairfax 

 

Friends of BRAC 

$250 - $999 
Anonymous donors through 

Global Giving 

Mohammed Akbar 

Lubna Anwar 

Tina Brown 

Cherry Picker Foundation 

Krisztina Curcio 

Raymond Dalio 

Susan and Justin Fite 

Nathan Foley-Mendelssohn 

Adrienne Germain 

Michael Hannaway 

Darrell Lund 

Roderick MacFarquhar 

Peggy Nolan 

Rockefeller Foundation 

Mavis Taintor 

David Valerio 

 

Village Circle 

Member 

$1,000 - $4,999 
Matt Bannick 

Theodore Thomas & Colette 

Chabbott 

Lincoln Chen 

Susan Davis 
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Private donations are essential to our 

ability to scale up microfinance 

multiplied, our holistic strategy to 

alleviate poverty in Africa, Asia and 

now in Haiti, and to develop our 

capacity to respond to natural 

disaster and climate change. Today 

what we need is a stream of 

sustained general support that can be 

used where the needs are the 

greatest, for innovation and to build 

an organization in the US. 

Funds collected by BRAC in the 

United States support our programs 

implemented by our BRAC partner 

organizations, in the countries where 

we work, as well as BRAC USA’s 

expenses. Of the money raised by 

BRAC USA, 92% goes to our 

programs.  BRAC is headquartered in 

Bangladesh. 

To grow and create a sustainable 

organization to meet the multiple 

needs of poor families, we ask you to 

provide general support for our 

activities so that we can allocate your 

contribution to where the needs are 

greatest. 

Our Online Giving Vehicles 

www.bracusa.org 

www.whatididnotbuy.org 

BRAC has a powerful impact on individual women’s lives and 

so will your personal gift: 

 

 Your $50 gift can provide a loan for a girl to start her own 

business and bring in extra income to pay for school 

supplies and support her family. 

 Your $112 gift can cover a full year of education for a 

student in BRAC’s second chance primary schools, 

including books, supplies, teaching and management 

costs. 

 Your $500 gift can train 10 community health promoters, 

who together will provide vital health services to as many 

as 10,000 people.  

For additional information, call 212-808-5615 to speak with  

Manisha Bhinge (manisha@bracusa.org) or Michelle Chaplin (michelle@bracusa.org).  

BRAC USA Annual Report FY 2009 

Supporting 

http://email.secureserver.net/www.brac.net/usa
http://www.whatididnotbuy.org
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BRAC USA 

11 East 44th Street, Suite 1600 

New York, New York 10017 

212 808 5615 office telephone 

212 808 0203 office fax 

www.bracusa.org 

blog.bracusa.org 

 

Photo Credit: Shehzad Noorani/BRAC 

http://www.blog4brac.blogspot.com

